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WACKER POLYMERS 

CREATING TOMORROW`S SOLUTIONS CREATING TOMORROW`S SOLUTIONS CREATING TOMORROW`S SOLUTIONS 
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WACKER POLYMERS 

WACKER POLYMERS 

Global Market Leader With Local Access 

 Tile Adhesives 

 Thermal Insulation 

 Waterproofing  

 … 

Nonwovens & Textiles 

Carpet 

Others 

Construction   

Adhesives 

Coatings & Paints 

PORTFOLIO 

„Liquid“ „Solid“ 

2015 Sales  

€1.2bn 
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WACKER POLYMERS 

STRONG MARKET POSITION 

Global DPP and VAE Market 2015  

 

POLYMERS                         

Global #1 in VAE and DPP 

CLOSE TO OUR CUSTOMERS 

Leverage Our Global Setup - Locally 

Others 

28% 

#3 
 9% 

#2 
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WACKER 
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Others 
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WACKER 

39%  
VAE 
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WACKER POLYMERS 

Global Market Leader With Local Access 
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WACKER POLYMERS 

WACKER POLYMERS 

Creating Added Value in Manifold Applications 

Vinylacetat Ethylene (VAE) 

Adhesives 

Infrastructure 

Coatings 

PVAc VAc-

copo 

SBL SA Acrylics VAE 

Polymer Latex Market 

Growth Rates 2009-2014* 

Average Growth  

Average Growth Polymer Latex Market 

Average Growth GDP 

SUBSTITUTION 

* Source: Kline Studies 2015 



6,03 

13,04 13,04 

6,03 

7,90 7,90 

4 Capital Market Day, Burghausen, October 2016 

WACKER POLYMERS 

WACKER POLYMERS 

Creating Added Value in Manifold Applications 

Dispersible Polymer Powder (DPP) 

 

Korea China United 

States 

Brazil India Mexiko France Ger-  

many 

 

Tile Adhesives 

Waterproofing 

Membranes 

External Themal 

Insulation 

Average DPP/capita in 2015 

Average Consumption 2010 

Average Consumption 2015 

Target Consumption 2025 

Ø DPP/capita in 2015* 

TRANSFORMATION 


